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Executive summary

The Southampton International Boat Show (SIBShéslargest water based Boat Show in
Europe. It is an internationally-renowned eventhrlSouthampton and accommodates
nearly 600 exhibitors and attracts around 120,06itovs each year. It takes place every
September, for a period of 10 days. In 2006 thetewecurred between 15-24 September.

The event is located on vacant land to the soutWest Quay Shopping Centre and
Mayflower Park and a temporary agreement has begatiated to use land at Berth 101
(the current location) to accommodate the SIBS @0t 3.

THE RESEARCH

3.

In August 2006, Experian’s Business Strategiesdiivi was commissioned by
Southampton City Council to undertake an economjgaict assessment of the
Southampton International Boat Show.

The research draws on a mix of primary data sodroes surveys with businesses and
visitors at the SIBS, consultations with key stakdhrs, attractions, transport providers,
and other secondary data.

FINDINGS

Income Retention in Southampton

5.

In 2006 the event attracted 118,000 people anchdr8& per cent of these visitors would
not visit Southampton in the absence of the Boaish

However, the research found that the benefits cbalthore widely felt within the City
Centre - just 24 per cent of visitors considereddhent had encouraged them to visit
areas outside of the SIBS;

On this basis it is important that the event cargsito expand and becomes the
SouthamptonInternational Boat Show. The development of suppgractivity will
require partnerships probably led by the City Cdunc

It appears that there is potential to expand aockase the size of the SIBS. This should
include (if facilities exist) a fuller programme e¥ents, conferences or seminars around,
and over the period of the SIBS.

Accommodation and Hospitality

9. 40 per cent of businesses and 53 per cent of rdsitie more likely to visit Southampton
as a tourist because of the SIBS.
Transport

10. There is little impact on transport providers dgrthe Southampton International Boat

Show. This is unsurprising given that 68 per céntisitors and 93 per cent of businesses
travelled to the event by car.
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Reputation

11. 93 per cent of businesses report that the Shownt@eved the image of their business;

12. 80 per cent of businesses and 89 per cent of dsitinsidered the event improved the

tourism offering in Southampton.

Economic Benefit

13. The Show supports 284 net jobs in Southamptonte&outh East. This is summarised

in the table below.

Table 1: Employment Supported by SIBS

Southampton
Employment Supported  Direct Indirect Total

and Induced
FTE (Seasonal Staff) 12 6 18
SIBS Ltd 0 0 0
SIBS Organisation Included in South East
Visitor Expenditure 38 17 55
Business Expenditure 32 14 46
Total 82 36 118

Direct

7
18
22
12
52

110

and Induced

Total
3 10
9 27
11 33
6 18
26 78
55 166

Employment

27
27
33
73
124
284

Source: Experian (figures rounded)

14. In addition to these employment benefits the Shemegates between nine and 18 per
cent of businesses turnover for SIBS exhibitorsayraf which are based in the South
East (12 per cent in Southampton and 29 per caheiSouth East). This is equivalent to
between 313 and 608 gross direct FTE supportedgslasresult of sales attributable to

the SIBS.

15. Through the financial arrangement between SIBSalidl the British Marine Federation
(the parent company of SIBS Ltd), the show suppodsgne innovation and R&D
projects. Indirectly, funding from SIBS providegtper funding for initiatives and

research included projects such as:

Green Blue;
The Environmental Code of Practice; and
The Schools Marine Challenge.
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1 Introduction

Experian’s Business Strategies Division (EBS) wasmissioned by Southampton City
Council in August 2006 to undertake a researchystoiégssess the economic impact of the
Southampton International Boat Show (SIBS). Theigtg Group for the study included:

Southampton City Council;
Southampton Chamber of Commerce; and
The Southampton International Boat Show Limited

11 RESEARCH OBJECTIVES

The overall objective was to establish the dirextirect and induced economic benefits of the
Southampton International Boat Show to the citypdnticular the research focuses on:

Benefits to local accommodation providers and leggps;
Impact on transport providers as a result of aolditi demand in the city; and
The reputation value of the Southampton Internati@voat Show.

1.2 APPROACH
In order to meet these objectives, our approadidiec!:

Desk based review on the impact of the Boat Shovwelavant economic development
strategy for the city;

Desk based review of SIBS documentation;

Consultations with key stakeholders and partness (§ppendix B);

Consultations with local tourism businesses andyarsaof the performance of
attractions;

Analysis of the performance of transport providers;

Primary Research - Visitor Surveys undertaken@®06 Show; and

Primary Research - Business Surveys undertakentb@é&how.

1.3 BACKGROUND

The Show is the largest water based Boat Show fogeu It is an internationally-renowned
event held in Southampton and accommodates ne@@lgshibitors and attracts around
120,000 visitors each year. It takes place evepiedeber, for a period of 10 days. In 2006 the
event occurred between 15-24 September. The Citym€lbprovides no direct financial support
to deliver the SIBS.

The event currently occupies vacant land to théhsouWest Quay Shopping Centre and at
Mayflower Park. The land adjoining the West Quapgling Centre forms part of a
development area known as West Quay 3 and theQdiimcil has appointed Hammerson plc as
its development partner for part of this site amy&opment Securities for the remainder. A
planning application has been approved.

A temporary marina is constructed every year off/ftaver Park in response to increased
demand from the Show.
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The City Council has recently sought through tmellase planning process and by working
with the landowners to make good the potential tddand at WQ3 for the SIBS through the
Royal Pier development scheme. This would haveigenlva permanent home for the SIBS on
an extended Mayflower Park site created by reclamatf land. The reclamation was to be
funded by value created through extensive resideautid commercial development but the
scheme has now stalled.

The City Council and its partners therefore neesetture funding from alternative sources and
as part of this process needs to demonstrate the whthe SIBS to the City. At this time a
temporary agreement has been negotiated with ABBddand at Berth 101 (the current home
of the SIBS) to accommodate the Show until 2013.

14 FORMAT
The remainder of this report is structured as fodio

Section 2 — Context

Section 3 — Comparators

Section 4 — Visitor Survey

Section 5 — Business/Exhibitor Survey

Section 6 — Analysis

Section 7 — Key Findings & Recommendations
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2 Context

2.1 BACKGROUND

The British Marine Federation (BMF) is the pareotnpany of the Southampton International
Boat Show Ltd which operates the Southampton Shbw.BMF also operates the London
Boat Show at Earl's Court, under a standalonetigadompany. The BMF purchased the rights
to the then named ‘Southampton Boat Show’. Siheel®70’s the Southampton Boat Show
has gradually expanded and is now known as thenmiienal Boat Show and is widely
accepted as being one of the UK'’s premier wateedasents — a crucial distinction from the
London Boat Show which is held almost exclusivelgaors.

The Show has potential to be larger — an addititBgler cent of space was made available in
2006 and was quickly sold to existing exhibitord #mose on waiting lists. For this year’'s
Show, over 900 exhibition spaces were sold to 5@tbéors.

2.2 HISTORY

The chart below shows attendance at the Southanhpiemational Boat Show since 2001.

Figure 2.1: Southampton International Boat Show Att  endance

Southampton International Boat Show
Attendance 2001-2006

150,000
140,000
130,000
120,000
110,000
100,000
90,000 -
80,000 -
70,000

2001 2002 2003 2004 2005 2006

Source: SIBS Ltd

Attendance has ranged from below 120,000-143,0@0 tine last five years. SIBS Ltd has
reported that the small decline in visitors to Sii&ely follows a general trend of decreasing
attendance at consumer shows in the events maitkistis something which SIBS are keen to
address in forthcoming events. Based on a 200%®guny SIBS Ltd visitor profile is
summarised below:

91.5 per cent of respondents were visitors, 6.2Zeet, exhibitors and 2.3 per cent
members of the media;

62 per cent per cent of respondents were maledb 26mpared to 69 per cent in 2004;
82 per cent of respondents were in ABC1 socio-econalassification compared to 51
per cent in the UK;
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80 per cent of respondents were from the South Basith West or London; and
2 per cent of respondents were from overseaspitésentative this would mean 2,470
overseas visitors attended the show in 2005.

The visitor survey did not include the purposehaf visit or expenditure off-site. This means
that it cannot be used to calculate any proxy vafteconomic impact attributable to the Show
in previous years.

2.3 CONTRIBUTION TO POLICY
231 Economic and City Development

The development of maritime based R&D is seen a®itant at the regional, Hampshire and
Southampton levels. The Regional Development Ag€BEEDA) recognise this and support
the development of the maritime cluster throughiMaGouth East — The SIBS is one
component in making the region and Southamptondescharitime locations. For a sustained
period high volumes of maritime businesses locateduthampton providing significant
business-to-business opportunities. Income deffived the SIBS is used by BMF as
partnership funding for projects with Marine Sotthst and other organisations, these projects
include:

Green Blue;
The environmental code of practice;
Schools Marine Challende.

For Hampshire, the Hampshire Economic Partnersegssto support the economic prosperity
of Hampshire and its cities. Comprised of, infex,&SEEDA, Local Authorities, Business
Development Organisations and 14 Trade and Seetsk Groups, the Boat Show directly
supports the Marine Policy Task Group objectivetliding:

Providing business-driven input into the planning @olicy making process surrounding
the marine industry.

Working alongside other marine industry networkd arganisations to the benefit of the
sector.

The Southampton Partnership is a multi-sector/raufianisation partnership, which has been
established as the Local Strategic Partnership \E&Rhe City of Southampton. Its broad role
is to promote economic, social and environmentdl-being. It identifies 11 ‘key challenges’,
and the Boat Show is directly contributing to:

Key Challenge 8 — improving and enhancing the sityiltural experience.

Southampton’s 2004 City Health Check identified 8tfrow as one of the key events in the
Southampton calendar.

232 Tourism
Southampton, and the Show, are located within #teral triangle of maritime locations. The

Show sits alongside the Cowes Week and the vaeeeists associated with the Historic
Dockyard Portsmouth as significant regional events.

! www.thegreenblue.org.ukyww.ecop.org.ukwww.schoolsmarine.com
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Figure 2.2: Maritime Tourism Triangle

Events are a major part of the tourism destinaiter in the region and Tourism South East
(TSE) has identified securing and retaining evesta core element of remit up to 2008/09.
TSE also aims to develop packages around eventgdte opportunities to capture additional
benefits to the economy and also improve the olveisator experience.

The Show is the only event in Southampton of iraBamal standing, thereby enhancing
Southampton’s profile and attracting businessesvasitdrs to the city. It is a significant event
for Southampton both in terms of tourism benefitd branding, and is considered tothe
premier event held in Southampton, due to its stalth in terms of visitor numbers and size.

As the city’s most important tourism based evenbittributes significantly to tourism strategic
objectives. Tourism strategies for Hampshire anatisonpton need to be updated having
‘expired’ in 2005 and 2006 respectively. Howevesdzhon the expired documents, the Boat
Show will continue to be strategically importantiontributing to Hampshire and
Southampton’s aspirations, and will still be regards a key strength in the City’s offer and
contribute to improving the quality and competitiess of the sector.

The Show is also a major element of ‘Sea Cityguar imonth event held fronf'Dune—3%
September 2006. The main thrust of the eventiis-tmonnect the communities in the city to the
sea and waterfront/ port area. Indeed Sea Citysspekse the SIBS and other established
events to showcase the range of what Southampwotoludfer.

2 Tourism South East Corporate Plan
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3 Comparators

In order to assess the relative impact of the Sonfton Boat Show (in the Analysis section),
we have undertaken a review of three similar evgsite, sector and location):

The London Boat Show;
The British Motor Show; and
Southampton Seawork.

3.1 LONDON BOAT SHOW
3.1.1 Background

The London Boat Show is held at the ExCeL Exhibit@entre in London for 10 days each
January. The Show is operated and organised hydtienal Boat Shows under the auspices of
the London Boat Show Ltd, a trading company. Untiie Southampton Boat Show the London
Boat Show is held almost exclusively indoors at ExCThe London Boat Show was held at
Earls Court until a move to ExCeL in 2004.

There are generally around 700 hundred exhibitodsi 2006 the Show attracted over 140,000
visitors. It was the fourth most visited evenileffed to the Association of Event Organisers in
2005, the SIBS was seventh. The London Boat Shaleit&)K'’s largest show with over 850
boats, over 60 of which are on the water. The eabdfithe show means that it is considered to
be more ‘serious’ or perhaps sales oriented tharstuthampton Show which caters for a wider
audience.

3.1.2 The Site and Activities

The theme in 2007 will be ‘Island Nation’ to bedhé& ExCelL's two 32,500 square metre halls.
Planned activities include:

Sailing techniques master classes eg rope tyitlgrisaming;

Competitive challenges - interactive challengeestghtures;

Fishing and canoeing;

Fog tunnel - special fog tunnel to help visitorarteabout radar and navigation; and
Olympic hopefuls - offering help and advice on hiovget out on the water.

3.1.3 Impacts

No economic impact assessment of the London Boatv$las been undertaken but research by
the BMF has found:

The mean family income of visitors to the Show @92 was £56,200;

41 per cent of visitors in 2005 live either in Lamdor the South East;

71 per cent of visitors in 2005 were socio-econopnafile AB;

40 per cent of visitors had not attended the BbatSbefore;

Over 80 per cent of visitors said they would bellykio revisit; and

Average spend as a result of the show exceeds@1%ith non-boat purchases
averaging £435.
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3.2 THE BRITISH MOTOR SHOW
3.2.1 Background

The British Motor Show returned to London in 2008dwing an absence of 30 years. The
show had a pre-opening event o' I@ly and was open to the public betweefi 26d 36

July. Around 420,000 people attended, an increhaeooind 25 per cent from the previous
event in 2004. It was reported that weekday attecelawere actually higher, in many cases,
than weekend attendances. The show also had amiibitors to its on-line website, double
that in 2004. Following the success of the 2006stie event is planned to return to ExCelL in
2008.

Many of the exhibitors including Land Rover, Citnoend Volvo reported that performance at
the show exceeded internal targets — after sevwen\dalvo reported that it had already
achieved its sales enquiries target and test deiyeests.In total there were over 200
exhibitors at the event and 12 new cars were lazdith

3.2.2 The Site and Activities
There are a variety of activities at the Motor Shogluding:

Speed boating and water-based activities inclugihgkis and water ski displays;
A ‘Motor Theatre’ with various stunt demonstraticarsd other events; and
An area for hands-on off-road driving demonstragiand experiences.

There were also a number of concerts held ovewdak of the event on-site and bands
included A-HA, Van Morrison, Simple Minds, Sugabsla&d Jools Holland.

3.2.3 Impacts

No economic impact assessment has been undertakentise event moved to London
although a full economic impact study was underake2004, when the show was based at the
NEC and found:

The event generated net additional income of o@@rrillion for the West Midlands;
Direct expenditure associated with the event tedafi42 million;

Visitors spent £23 million on food and drink, shoyp travel, parking and entertainment;
Exhibitors spent over £8 million on local contrastand a further £4 million on staffing
and accommodation; and

The direct spending induced a further £66.5 millkdexpenditure by businesses and
individuals in the West Midlands.

3.3 SOUTHAMPTON SEAWORK

3.3.1 Background

Seawork is Europe’s largest international commérmgritime exhibition and business forum.
The three-day event is held at Port of Southamptaupying the Canary Islands Fruit

Terminal adjacent to West Quay Road. The evenalmaere commercial focus than the Boat
Show and attracted 5,225 visitors in 2005, 12 pet of which were from overseas. The

% car Pages
4 4x4 News
5 SMMT Press Release
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exhibition area was fully occupied with 370 indival stands and exhibitions on display, and 60
vessels displayed at the pontoons and quayside.

3.3.2 Activities

The event includes a series of seminars and cordesearound commercial marine activities
seen in the exhibition. It also accommodates amoVation Showcase’ displaying the 50 most
innovative products, vessels and projects introddceghe maritime sector in the previous year.
The main exhibitors listed for Seawork 2006 were:

RibWork;

DiveWork;

Fluid Power Pavilion;

Ship Building & Ship Repair Pavilion;

Innovation Showcase;

Small Business Enterprise Zone;

Conference Programme; and

Official gatherings of many of the key associatiopsrating within the commercial
marine sector.

3.3.3 Impacts

There has been no economic impact assessmentwbdedlowever; feedback from Seawork
2005 reported 87 per cent of those coming to tbevsdre in a position of purchasing power.
Seventy-five per cent of visitors questioned atv&ek 2005 intended to return in 2006 and
over 75 per cent of Seawork 2005 exhibitors bodkeabpear in 2008The pressure on space
for Seawork 2006 resulted in 30 additional starelagomade available, taking the exhibition to
the limits of the 10,000Abuilding’

5 Feedback from Seawork 200%tp://www.seawork.com/Feedback.html
7 ShowNews Spring 20061tp://www.seawork.com/documents/2006-04%20seavewisipdf

10



Economic Impact of the Southampton International Boat Show — Final Report

4  Visitor Survey

4.1 APPROACH

The interviews were conducted by a small team pedgnced interviewers on-site at the
Southampton International Boat Show. In order tsuea that differences in spending patterns
between weekend and weekday visitors, and betwisgarg on warm days and visitors on
cooler days were accounted for, interviews werelaoted on three non-consecutive dates,
including one day on the weekend. The actual dakes the interviews were completed were
the 18", 17" and 20" of September 2006. The interviews were also caeduat various times
of the day, again, this was to ensure we capturegr@sentative sample.

We did not set out any special quotas at the tanivere continuously monitoring to ensure
that the survey sample was, as far as possibl@ lmasprevious visitor surveys, and
representative of the show’s visitor base.

Respondents were approached in a friendly manrkasked to participate in some research
that was being carried out on behalf of Southamglity Council. They were told from the start
that the interview would take no longer than fivemates and this proved to be a successful
method to recruit respondents.

The respondents to the questionnaire are only ssngblthe total ‘population’, so we cannot be
certain that the figures obtained are exactly thesevould have if everybody had been
interviewed (the ‘true’ values). We can, howeyeedict the variation between the sample
results and the ‘true’ values from knowledge of stz of the samples on which the results are
based and the number of times that a particulawenis given. The confidence with which we
can make this prediction is usually chosen to bpé&ent — that is, the chances are 95 in 100
that the ‘true’ value will fall within a specifiegnge.

With approximately 120,000 visitors to the shovwstiar, we are 95 per cent confident that the
‘true’ values (which would have been obtained & thole population had been interviewed)
will fall within the range of plus or minus 6 pentage points from the sample results based on
the 300 interviews completed. For example, if 50qaat of respondents give an answer to a
particular question, we are 95 per cent confideat the true value will lie between 44 per cent
and 56 per cent.

4.2 VISITOR RESPONDENT PROFILE

There were 190 (63 per cent) male respondents BEd@3T per cent) female respondents. The
resident location of the respondents was splittintee groups listed below

Local (Southampton) — 34 (11 per cent);
UK Residents — 242 (81 per cent); and
International/Overseas — 24 (8 per cent).

Table 4.1 below shows the age split of respondents.

11
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Table 4.1: Age Breakdown of on-site Survey

Age Number of Percentage 2005 SIBS
Group Responses (Experian) Ltd Survey
16-24 19 6.4% 15.3%
25-34 49 16.4% 19.3%
35-44 69 23.1% 27.3%
45-54 86 28.8% 22.7%
55-64 54 18.1% 10.2%
66-74 18 6.0% 1.7% (65+)

75+ 4 1.3%

Total 300 100% 96.5%*

Source: Experian and SIBS Ltd
*does not total 100% as excludes non-responsesirder 16's

The average group had 2.5 adults and just 0.28rehil(8.8 per cent children). The total
average group size was therefore 2.77 people.cldsely relates to the overall ticketing data
where just 8.1 per cent of attendees were childfgure 4.1 shows the mode of transport used
by visitors to the Show.

Figure 4.1: Mode of Transport

Per cent
80

70

60 -

50 A

40 ~

30 A

20

10 A

. m 1 ]

Car Boat Taxi Bus Plane Train Cycle Walked

Source: Southampton International Boat Show Visitor Survey - *totals over 100 per cent as more than one
transport mode used in some cases

Car is the most common mode of transport used $itovs to travel to the Show and was used

by 68.3 per cent of visitors. Bicycle was the temsnmon mode of transport, only used by 1
per cent of visitors.

12
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4.2.1 Type of Accommodation Used
Figure 4.2 shows where people stayed overnighhdutieir trip.

Figure 4.2: Accommodation Used

80.00%
70.00% | ]
60.00% ||
50.00% ||
40.00% |—
30.00% ||
20.00% ||
10.00% |

0.00% ‘ I__ ‘ __

Hotel B&B/Guesthouse Hostel Self Catering Home of Friend
Accommodation Accommodation or Relative

‘ O Southampton m Other ‘

Source: Southampton International Boat Show Visitor Survey
The chart shows that a high percentage of visgitaged in hotel accommodation with lower
percentages staying in B&Bs or the houses of fsasrd-elatives. The chart presents
accommodation usage by visitors staying overnigl8authampton or other areas.

4.2.2 Other Activities Undertaken

Figure 4.3: Other Activities Undertaken by Visitors
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Source: Southampton International Boat Show Visitor Survey

A visit to a pub/bar or café/restaurant was thetmopular activity undertaken by 41 per cent
of respondents. Shopping and walking about theveiiye activities undertaken by 26 per cent
and 25 per cent of respondents to this questiororganised tour of the area was the least
common activity, only undertaken by 1 per centespondents. Importantly nearly half of all
respondents did not undertake any activity outideBoat Show.
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4.2.3 Activities not Undertaken

We also asked visitors to the Show what they wbalde done if they had not attended the
Show.

Figure 4.4: What activity was foregone because oft  he SIBS
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Source: Southampton International Boat Show Visitor Survey

Figure 4.4shows that around 35 per cent of visittasned that they would have done ‘nothing’
or ‘did not know’ what they would have done. Frdmstwe infer that they would have stayed at
home, which some respondents directly stated. L@esrentages of respondents identified
particular activities which they would have undketa such as shopping or going out. Indeed
the highest positive response was ‘working’ withgat cent of respondents. Referring to Figure
4.3 the percentages of people that undertook &eswvas higher that those who ‘would have’

in the figure above. This suggests that visitoh®SIBS can undertake several activities if
they wish. Therefore it does not displace shoppiigiting attractions and other activity
significantly. Although the data suggests that saiternative economic activity (working) is
foregone because of trips to the SIBS.

424 Duration of Stay

On average, people attended the Boat Show fordag4. Visitors stayed in Southampton
overnight for an average of 1.5 nights compareti4@ nights in the South East.

425 Satisfaction Levels of Visitors

Just over 77 per cent of all visitors thought thatorganisation of the Boat Show was
‘excellent’ or ‘very good’. Nearly 22 per cent cégple thought that the organisation was ‘good’
and just 1 per cent of visitors thought the orgatiis was ‘poor’ or ‘very poor’.

4.3 VISITORS’ OPINIONS

Figure 4.5 illustrates the opinion of visitors @rus statements about the Southampton
International Boat Show.
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Figure 4.5: Visitors Opinion of the SIBS
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Source: Southampton International Boat Show 2006 Visitor Survey

Almost all (93 per cent) of visitors agreed or sfgly agreed that the Boat Show was easy to get
to. Eighty-nine per cent of visitors agreed oosgly agreed with the statement that the Show
improves the tourism offer in Southampton, and 8dgent of visitors said that the Show
creates a vibrant atmosphere. However, 52 peratesisitors thought that visiting the Show
made them no more likely to visit areas outsidddkation of the Boat Show.

4.4 MOTIVATION FOR TRIP

Understanding the motivation for a trip is critidathe assessment of economic impact. It is
also an important indicator of the importance oksant in attracting visitors to a City. Table
4.2 below helps us understand the role the Shoys ptaattracting visitors to Southampton.

Table 4.2: Motivation for Trip

Which of the following statements applies to you? P ercentage
The Southampton International Boat Show is the reason | decided to make 82.3%
a trip to Southampton

It was one of several influences for me to have a trip/holiday in 1%
Southampton

| organised a trip to the SIBS and decided also to visit the South East 0%
I am on holiday in the South East but | am only visiting Southampton 1.3%
because of the SIBS

| am visiting Southampton on business and then decided to visit the SIBS 1.3%
too

The SIBS had no influence on my decision to visit Southampton as | was 1.3%
visiting anyway

| live in Southampton (SO14-S019) and decided to visit the SIBS as a day 12.7%
out

Source: Southampton International Boat Show 2006 Visitor Survey

The table shows encouraging results with respetieg@dditional visitors attracted to
Southampton by the Show. Over 82 per cent of visito the Show considered that their main
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reason to be in Southampton was the Show itsei§ Suggests the Show is an important event
in attracting additional people to Southamptorhi time of year.

4.5 VISITOR EXPENDITURE

To help us understand the economic impact of thet Bbow, we asked about expenditure on
and off-site by visitors. The table below showsitiein elements of on-site expenditure by each
group (excluding expenditure on Boating Equipment).

Table 4.3: On-Site Expenditure Per Group

Expenditure Heading Amount (£)
Admission 28.17
Clothing 34.39
Food and Drink 32.20
Other 9.94
Total (without Boating) £104.70

Source: Southampton International Boat Show 2006
Visitor Survey

The table shows that in total each group spentral@105 on-site. This excludes boating
equipment because of the nature of visitor expanglineans calculating a meaningful average
expenditure is complex. It is difficult to measbeating expenditure through visitor
expenditure surveys because of the sometimes extaemounts spent which creates skewed
‘mean’ data.

The table below shows expenditure on boating eqeijirny expenditure range.

Table 4.4: Expenditure on Boating Equipment

Expenditure Range Percentage of Number of
responses responses
0 60.00% 180
£1-100 15.00% 45
£101-1,000 10.70% 32
£1,001-10,000 6.70% 20
£10,001-100,000 4.30% 13
£100,001-999,999 1.70% 5
£1m+ 1.70% 5
Total 100% 300

The table shows that a significant amount was spefioating equipment by a small number of
people, with 3.4 per cent of respondents spendieg £100,000. However, as 60 per cent of
respondents spent nothing on equipment it is diffim assess business income (visitor
expenditure on Boating Equipment) through this mdthogy. However, we have been able to
assess business income associated with the Sig&tion 5.9, which acts as proxy for visitor
expenditure on on-site Boating Equipment.

We also asked visitors about their expendituresaé-in Southampton, the South East and in
the rest of the UK which was incurred during thep. The average off-site expenditure per
group is shown in table 4.5 below.
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Table 4.5: Off-Site Visitor Expenditure Per Group

Average expenditure by group

Southampton South East UK Total
Accommaodation 42.39 11.86 3.73 57.98
Food and Drink 29.25 11.27 3.68 44.20
Shopping 13.98 3.00 0.07 17.05
Transport 5.50 2.70 3.34 11.54
Entertainment & Attractions 2.73 0.42 0.00 3.15
Other 1.89 0.05 0.02 1.96
Total 95.74 29.30 10.84 135.88

The average expenditure by overnight domesticarsiper trip is £152 (See Appendix C).
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5 Business/Exhibitor Survey

5.1 APPROACH

The exhibitor interviews were conducted by our ause telephone team after the Southampton
International Boat Show had ended. Interviews weraucted after the SIBS so that the
exhibitors would be better placed to answer questio relation to the show.

To maximise the likelihood that exhibitors wereeatd complete the interviews with relative
ease, we conducted two pilot interviews duringethent. This allowed us to make sure we were
able to make any amendments to the questionndioechgroceeding with the remaining
telephone interviews. The telephone interviews werelucted from the 370f September and
were completed by thé"®f October.

In total, 108 exhibitor interviewswere completed. These interviews included a mix of
exhibitors as well as contractors and suppliers ware involved with the setting up of the
event.

With approximately 600 exhibitors at the show tear, we are 95 per cent confident that the
‘true’ values (which would have been obtained @ Whole population had been interviewed)
will fall within the range of plus or minus 5 pentage points from the sample results based on
the 108 interviews that we have completed. For ganif 50 per cent of respondents give an
answer to a particular question, we are 95 per@anfident that the true value will lie between
45 per cent and 55 per cent.

5.2 SAMPLE PROFILE

The businesses interviewed were profiled as follows

Table 5.1: Business Role

Business Visitor services Merchandise  Supplier to Commercial
Type F&B sales event sales
Percentage 0.9% 2.8% 1.9% 94.4%

Source: Southampton International Boat Show 2006 Exhibitor Survey

The table highlights that the majority of businessgerviewed were attending in a sales role.
By far the highest percentage of businesses teavél the Show by car (93 per cent) with a
further 5 per cent travelling by ferry and 8 pentdgavelling by lorry. Lower percentages
travelled by boat, bus or taxi.

5.3 PREVIOUS ATTENDANCE

Ninety-one per cent of businesses had previousiyndéd the Show and the table below shows

the previous shows attended. Almost all businessgonding attended in 2005, and over three
guarters of businesses interviewed in 2006 attend2d02.
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Table 5.2: Previous Attendance

2005 2004 2003 2002
All exhibitors 99.0 88.8 82.7 76.5

Source: Southampton International Boat Show 2006 Exhibitor Survey

5.4 BUSINESS OPINIONS
Table 5.3 summarises responses to various statement

Table 5.3: Business opinions of the SIBS

Strongly Agree  Neutral Disagree  Strongly

agree disagree
Improves the tourism offering in 24% 56% 17% 4% 0%
Southampton
Has made it more likely that you will want 0% 40% 30% 31% 0%
to visit Southampton again as a tourist
Has improved your perception of 2% 40% 39% 19% 0%
Southampton
Has encouraged you to visit the areas out 0% 32% 44% 22% 1%
side of the SIBS
Makes you more likely to visit the SIBS 36% 43% 19% 3% 0%
again as an exhibitor
Makes you more likely to do business in 3% 39% 52% 7% 0%
Southampton again
Provides good value for money 9% 54% 19% 14% 5%
Is a good place to launch a new product 31% 53% 7% 7% 2%
Helps to improve the image of your 25% 68% 5% 3% 0%
business

Source: Southampton International Boat Show 2006 Exhibitor Survey

Fifty-six per cent of exhibitors ‘agree’ and a het 24 per cent ‘strongly agree’ that the Show
improves Southampton’s tourism offer. Thirty-oree pent of exhibitors disagree that attending
the Show has made it more likely that they woukit\Bouthampton again as a tourist.
However, 40 per cent agreed attendance makes ie'tikely’ that they would visit the city
again.

Sixty-eight per cent of exhibitors ‘agreed’ ancuatlier 25 per cent ‘strongly agreed’ that
attending the SISB helps improve the image of thesiness. The SIBS is regarded as a good
platform to launch a new product — 31 per centilgtors strongly agreed and an additional
53 per cent agreed.
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55 BUSINESS MOTIVATION FOR ATTENDANCE
Figure 5.1 illustrates the main reasons businessessded in 2006.

Figure 5.1: Motivation for Attendance

With respect to your reason for attending the Boat Show, which of
the following statements would you agree with?

We attended to improve %i:m ‘ ‘ ‘ ‘
our profile — ]78.7
315
We attended to undertake W
business development — 158.3
me ‘ B Strongly
We attended to try to e : ]30.6 disagree
develop new markets 60.2 )
j=pay ‘ ODisagree
28
We attended to network ]30.6
65 I
with other businesses = ]55.6 ONeutral
] o
We attended as a #I 111 Agree
marketing exercise ]72.2
9 /139 O Strongly
8 agree
We attended to make sales #4.6
during the show 1426 o
: I : I T T
0 10 20 30 40 50 60 70 80 90

Per cent

Source: Southampton International Boat Show 2006 Exhibitor Survey

Exhibitors attended the Show for several reasaifty. per cent of exhibitors ‘strongly agreed’
and a further 42.6 per cent of visitors ‘agreedttthwas ‘to generate sales during the show’.

Seventy-eight per cent of exhibitors agreed thatafrthe reasons they attended the Show was
to ‘improve profile’, while a further 11.1 per cesttongly agreed.

Some 30.6 per cent of exhibitors disagreed thabbtige reasons they attended the Show was
‘to network with other businesses’ or ‘to try tovep new markets’. This conflicts with the
55.6 per and 60.2 per cent of exhibitors respegtitieat agreed that these were reasons for
attending the Show.

5.6 BUSINESS ATTENDANCE AT OTHER SHOWS
Businesses were asked about their attendanceeathmiht shows. Exhibitors attend a total of
58 other boat/trade shows at destinations all theswvorld. Sixty-five per cent of businesses

said that they visit the London Boat Show every el an additional 9 per cent said that they
occasionally attend it. Table 5.4 overleaf dema@ist attendance at other shows.
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Table 5.4: Attendance at Other Shows

Show Name Every year Occasionally
London Boat Show 65% 8%
Mets Boat Show 8% 2%
Barcelona Boat Show 6% 1%
Birmingham Caravan & Boat Show 5% 1%
Dusseldorf 5% 0%
Monaco Boat Show 4% 0%
Paris Boat Show 4% 1%
Beale Park Boat Show 3% 1%
Boating Business 3% 0%
Cannes 3% 0%
Dubai 3% 1%
Fort Lauderdale 3% 0%
Miami Boat Show 3% 0%

Source: Experian SIBS Business Survey 2006

5.7 BUSINESS LEADS AND SALES

On average, businesses anticipate 25 per cenntdas at the Show could lead to sales after
the Show. With respect to the value of sales nadee Show, around 46 per cent of sales were
made on-site. This means that most sales whidnésses make as a result of the Show (54 per
cent) actually follow the completion of the event.

5.8 WHERE BUSINESSES STAY

Businesses were asked whether staff stayed overmighif so, how long they stayed in the
area. In total 58.3 per cent of staff stayed owgriand 41.7 per cent ‘commuted’.

Table 5.5 shows the average number of bednighibiexhstaff stayed in Southampton, the
South East or another area during the Show.

Table 5.5: Total number of nights staff stayed ine  ach area

Region Mean Bednights per Business
Southampton 49.08
South East 2.25
Other 0.63
Total 51.97
Source: Southampton International Boat Show 2006 Exhibitor

Survey

For the average exhibitor that allowed staff ty st@éernight during the event, staff accumulated
a total of almost 52 bed nights, most of which (4@)e in the Southampton area. The
breakdown of accommodation used by businesses was:

45 per cent stayed in hotels;

14 per cent stayed in a B&B or Guesthouse;

22 per cent stayed in self-catering accommodation;
8 per cent stayed with a friend or relative;

5 per cent stayed in a boat; and

6 per cent stayed in a caravan.
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The economic impact associated with these overmsiglys is included in Table 5.7: Business
Expenditure because accommodation expenditurelisded in total business expenditure.
59 BUSINESS/EXHIBITOR INCOME

Figure 5.2 illustrates the total average reporedgntage of turnover exhibitors received as a
result of the show.

Figure 5.2: Importance of SIBS based income
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Source: Southampton International Boat Show 2006 Exhibitor Survey

The chart shows that respondent businesses rehyeancome derived from attending the
Show. In 2005 nearly one fifth of all respondensibesses income was attributable to
attendance at the Show. When asked the valuerwdvar against turnover this figure fell to 9
per cent of turnover.

5.10 BUSINESS/EXHIBITOR EMPLOYMENT
Businesses interviewed were asked about their gmmaot patterns over the period of the
Show. The type and location of FTE employment fier dverage business is shown in the table

below.

Table 5.6: Business Employment

Southampton South Other Overseas

East UK
Full time 1.23 1.59 1.27 0.01
Part time 0.00 0.62 0.23 0.00
Seasonal (FT for SIBS) 0.45 0.25 0.23 0.01
Seasonal (PT for SIBS) 0.02 0.05 0.00 0.00
Total 1.70 251 1.73 0.02

Source: Southampton International Boat Show 2006 Exhibitor Survey

The table shows that the highest number of empkigem the South East with similar numbers
of employees in Southampton and the rest of theR#thaps unsurprisingly the highest level
of seasonal employment is Southampton based. Téraga respondent has 5.96 employees
involved with attending the SIBS, this indicategc®d correlation to the number of overnight
stays by respondents.
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5.11 BUSINESS/EXHIBITOR EXPENDITURE

The collation of data on business expenditure wakeriaken using the survey of businesses.
One of the difficulties with this type of assessirisrihat businesses are often unwilling or
unable to give accurate answers about their expaeddy location or sector. Table 5.7 below
shows the proportion of expenditure by location sactor.

Table 5.7: Business Expenditure

Location of Supplier
Southampton South East Elsewhere in UK Total

©) ) £) (E)
Total £3,150 £5,091 £4,923 £13,164

Source: Southampton International Boat Show 2006 Exhibitor Survey

The table uses the total expenditure for the estireple which is considered to be the most
robust figure and based on the largest sample. &Ve modelled the area expenditure on the
data provided by respondents. It appears that expinditure by businesses is incurred in
Southampton and the South East. They types of eoea incurred include:

Setting up costs and travel
Accommodation

Food and Drink
Hospitality
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6 Analysis

6.1 GROSS IMPACTS

The gross impacts of the Show are the employmgperaliture and other impacts which occur
before we consider the issues of non-additionatyn-additionality is removed when assessing
the net impacts of an event and we consider ttes ia this section. The assumptions used in
the analysis are informed by the assessment dastoyrerformance in Appendix C.

6.2 VISITOR IMPACTS

The main economic impacts from the 118,000 visitorthe Show originate from on- and off-
site expenditure. These economic impacts are iitiaddo potential impacts created by the
Show increasing people’s propensity to visit Sontp#n or the region in the future. Based on
the number of attendees, group sizes and averggmeéiture by respondents we are able to
‘gross-up’ this data and provide an assessmemtalftisitor expenditure on and off-site.

6.2.1 Group Sizes

Based on the total attendees at the Show in 2A08§Q1) and the average group size (2.72) we
can assume that there is a total of 43,309 grdwgisattend the Show. We can now use this
figure to assess total expenditure by visitorsieo$how.

6.2.2 Total On-Site Expenditure

Table 6.1 shows total on-site expenditure exclugipgnding on boating equipment.

Table 6.1: Total On-Site Expenditure

Heading Average Expenditure Total Gross
Per Group On-Site Expenditure
(£) (£)
Admission 28.17 1,220,020
Clothing 34.39 1,489,403
Food and Drink 32.20 1,394,556
Other 9.94 430,493
Total £ 104.70 £ 4,534,472

The table shows that there is total expendituddd million excluding expenditure on boating
equipment. The profile of on-site businesses méaatsa significant amount of this expenditure
will be lost to Southampton for example just fiver gent of clothing businesses are from
Southampton. Twelve per cent of all businessefrane Southampton and 29 per cent are
based in the South East.
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6.2.3 Total Off-Site Expenditure
Table 6.2 shows total gross off-site expenditure.

Table 6.2: Total Off-Site Expenditure

Total gross expenditure

Southampton South East UK Total
Accommodation 1,835,877 513,647 161,543 2,511,067
Food and Drink 1,266,794 488,095 159,378 1,914,266
Shopping 605,462 129,928 3,032 738,422
Transport 238,201 116,935 144,653 499,788
Entertainment and Attractions 118,234 18,190 - 136,424
Other 81,854 2,165 866 84,886
Total Expenditure 4,146,422 1,268,959 469,472 5,884,853

Source: Southampton International Boat Show 2006 Exhibitor Survey

The table shows that visitors spend £5.9 milliothie UK economy of whiclg4.1 million is
spent in Southampton and a further £1.27m in the Sdh East. The main expenditure by
visitors is on accommodation followed by food amithkl

6.2.4 Business Impacts
6.2.4.1 Businesses Employment

Based on the sample of businesses we can alsblyaiimke an assessment of the number of
employees involved in ‘business attendance’ aBthaw. This requires us to ‘gross up’ the
mean number of businesses across the exhibitorbumidesses interviewed. A number of
businesses had multiple stands at the event and data supplied by SIBS Ltd we have
assessed that there are around 590 individual ikottsilvhich means there are approximately
600 businesses involved in the Show when includorgractors.

Table 6.3: Total Employees Involved with Show

Southampton South East Other UK Overseas Total

Full time 738 954 762 6 2,460
Part time 0 372 138 0 510
Seasonal (FT for Boat Show) 270 150 138 6 564
Seasonal (PT for Boat Show) 12 30 0 0 42
Total 1,020 1,506 1,038 12 3,576

Source: Southampton International Boat Show 2006 Exhibitor Survey

It is important to note that the table does novigl® a value for employment created by the
Boat Show. The seasonal staff data provides apatidn of employment created only as a
result of the event. If we assume the full-timesseal staff were employed for the duration (ten
days) of the event, this supports 4,200 workingsdaythe South East. If we also assume an
average working year has 230 working days. By digdhe working days by the average
working year we can estimate ttatleast 19 FTE jobs are created as a result of the
businesses being involved with the showlsing the same approach we can also disaggregate
this for Southampton and the South East.

6.2.4.2 Business Expenditure

The table below shows the total costs incurredusinesses attending the show or involved in
the set up of the SIBS.
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Table 6.4: Business Expenditure

Location of Supplier/Business Expenditure

Southampton South Elsewhere in Total
East UK
Total Expenditure 1,890,158 3,054,614 2,953,574 7,898,346

Source: Southampton International Boat Show 2006 Exhibitor Survey

The table shows that businesses spend £7.9 miitlitre UK economy of whicl81.9 million is
spent in Southampton and a further £3.05m in the Sdh East. We do not know the
breakdown of costs by sector (e.g. accommodatamd &nd drink, etc) as businesses were in
many cases unable to provide accurate data aaggtiegated level. We have therefore used the
aggregate (total) cost as that was the most aecdedh.

6.2.4.3 Business Income

The assessment of business income is undertakepragy for visitor expenditure on Boating
Equipment. We have based our analysis on the mxppercentage of business turnover derived
as a result of the SIBS (9 per cent-18 per cergingthis assumption we have calculated that
sales at the SIBS or as a result of the SIBS at¢doubetween 0.5 and 1 per cent of the South
East total marine industry sector turnover. Thisgaivalent to between 308 and 613 FTE jobs
in the South East. Full details of the methodolfagthis assessment is contained in Appendix
D.

6.2.5 Organisation (SIBS Ltd) Impacts

In addition to visitor spend and business-relatgzbaditure and employment, the Show is also
critical to SIBS Ltd and British Marine Federati(parent company) employment. The
organisation of the show and the associated expeadiy SIBS Ltd in setting up the show also
creates benefits, discussed below.

6.2.5.1 Employment

SIBS Ltd is reliant on the activity and income asated with the Show to remain a viable
organisation. However, the income and activitp agstains much of the activity undertaken
by National Boat Shows Ltd (NBS), the umbrella arigation which is responsible for SIBS
Ltd and the London Boat Show. Discussions with Nighlight thataround 18 FTE jobs
depend on the activity of the Showkurthermore, NBS pays for all BMF overheads and
accounts for some of its commercial income. BMFa&stal of 55 staff and although not all of
these jobs are wholly reliant on SIBS the inconat MBS provides to BMF for project partner
funding is important.

6.2.5.2 Expenditure

SIBS Ltd procures a significant amount of the smwiit requires to operate and deliver the
Show within Southampton and the rest of the Souai$t.ESixty-seven per cent of its services
and support for construction of stands, temporant@ons and equipment is from South East
based businesses. We are unable to disclose ramdiipre data because of confidentiality
issues. However, we are able to estimate the gmmalot effect of this expenditure using the
following formula:
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Employment=GVA as percentage of Output/GVA pét job

The total employment created in the South East asra@sult of the expenditure on
organising the Show is approximately 22 FTE johs

6.3 ASSESSING THE NET IMPACTS

Additional impacts created by a project or inteti@mare defined in English Partnerships
additionality guidance as:

“The extent to which activity takes place at alh, @larger scale, earlier or within a
specific designated area or target group as a restithe intervention.”

6.3.1 Deadweight

The first element of non-additionality we must ddes for assessing the impacts from the
Show is ‘deadweight’, the extent to which benefitauld occur in the absence of the event.

We consider that there is zero deadweight for theétess and organisation based benefits, as if
the event did not go ahead:

The on-site expenditure would be lost;

SIBS Ltd employment may be lost;

The supplier benefits from the Show would not heated; and
The FTE (seasonal adjusted) employment would Lie los

With respect to visitor benefits most of the otesexpenditure would be lost because of the
high percentage of visitors who were only in Soothton because of the event. Based on the
results of the survey, around 15 per cent of tifisité benefits should be discounted. This is for
people who live in the Southampton area anywaythoske who were in Southampton anyway.
This is because both of these groups are likehate@ undertaken off-site expenditure anyway.

6.3.2 Leakage

A second element of potential non-additionalititeskage’. We have already accounted for
leakage by apportioning expenditure by area. Bhiké assessment of impact in Southampton
(at the first level) and the South East (at th@sddevel).

6.3.3 Displacement

The final element of non-additionality is ‘displacent’. This is the number or proportion of
event outputs which cause reduced outputs elsewhki®requires a further level of analysis as
there are different levels of displacement for3mew’s organisation, businesses and visitor
impacts.

6.3.3.1 Organiser displacement

The assessment of ‘organiser displacement’ is mhgdifficult and raises the question —
could the Southampton International Boat Show e dlsewhere? Our consultations
confirmed that the Show has a very strong branddattity and the location in Southampton is
integral to this. This suggests that the develogrokthe successful ‘SIBS brand’ could not be
replicated at another location. Furthermore itrikkely that Southampton would hold an

8 ONS data
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alterative show if the Boat Show was held at amdtheation. On this basis we assume zero
displacement in relation to organiser employmentexpenditure.

6.3.3.2 Visitor displacement

Again the issue of visitor displacement is difficid assess. Put simply we would have to
understand what a visitor would have done in theeabe of visiting the Show. Our questions
on activities that visitors did, or would have uridken help us understand visitor displacement.
The responses suggest little activity was foredmeause of the Show e.g. shopping etc.
However, over 21 per cent responded that they wbald been working and small numbers of
respondents would have attended other events ariatk@én other tourism based activity. We
therefore consider it appropriate to allow a dispfaent allowance of 25 per cent to account for
this level of responses.

6.3.3.3 Business displacement

We consider that there is likely to be little buesia displacement as the event does not compete
with any other UK events. There are potential im¢ional competitors although these do not
displace UK activity and as such we consider diggi@ent of business activities to be
insignificant.

6.3.4 Multipliers

We have used the tourism multipliers derived in éqmgtix C on tourism expenditure in
Southampton. At a South East level we have usédhalg larger multiplier of 1.5 which is in-
line with English Partnerships Guidafes no similar multiplier can be derived from the
existing data available.

6.4 THE NET IMPACTS

6.4.1 Visitor Impacts

The table below shows the net visitor impacts priesbas employment benefits. We have also
taken account of the nature of visitor expendityrenaking allowances when converting

expenditure to output in different sectors and eoting Output to Gross Value Added.

Table 6.5: Net Visitor Impacts

Southampton South East
Direct Indirect & TOTAL Direct Indirect & TOTAL Total
Induced Induced Southampton
and South East
Gross Expenditure 4,146,422 1,268,959 5,415,381
Net Expenditure 2,643,344 1,145,107 3,788,451 808,962 404,481 1,213,442 5,001,894
Output 2,373,156 1,028,061 3,401,217 750,981 375,491 1,126,472 4,527,689
GVA 1,139,910 493,814 1,633,724 357,611 178,805 536,416 2,170,140
FTE Employment 38.3 16.6 54.8 12.0 6.0 18.0 72.8

In total the Show supports approximately 55 FTEjobSouthampton as a direct result of
visitor expenditure. In addition it supports a ket 18 FTE jobs in the South East through
visitor expenditure. These FTE measures are ‘yd# jand are therefore permanent positions

which benefit the economy.

o English Partnerships and the Regional Developmegehaies Additionality: A Full Guide 17 May 2001.
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6.4.2

Business and Organiser Impacts

The table below summarises the gross and net impasbciated with the businesses involved
with the Show including SIBS Ltd.

Table 6.6: Net Business and Organiser Impacts

Southampton South East
Area of Impact Direct Indirect Total Direct Indirect Total Total
and Soton and South East *°  Employment
Induced Induced
FTE (Seasonal Staff) 12 6 18 7 3 10 27
SIBS Ltd 0 0 0 18 9 27 27
SIBS Organisation n/a n/a n/a 22 11 33 33
Business Expenditure 32 14 46 52 26 78 124
Total 44 20 64 98 49 148 211

Source: Experian

We have included assumptions on leakages as fallows

Seasonal employment relates to the findings oStimeey

Organisational associated employment is report&bath East level although some of

this will benefit Southampton
Il SIBS Ltd employees are based in the South Habtlae organisation element relates to
Southampton businesses

The table below summarises the impacts of the SiHthe comparator events.

Table 6.7: Comparator Summary

The SIBS London Boat Show (2005) Motor Show (2006)
140,000%** 420,000
Origin of Visitors 80% SW/SE/London*** 41% SE/ London*** Not Known
Socio-Economic Grouping 82% ABC1*** 71% AB Group*** Not Known
First Time Visitors 37%** 40%*** 37%
Average Visitor Expenditure £241 per group £435 (excluding Boats)*** Not Known
(excluding Boats)**
Direct Event Organisation Expenditure max £2.4 million** not known £42 million*
Visitor Expenditure £5.4 million** not known £23 million (Ex Accom)*
Exhibitor Expenditure £7.9million** not known £12 million*
Number of Exhibitors 590 700%** 200

Source: Various, *2004 research when at NEC, **Experian, ***SIBS Ltd

10 Using multiplier of 1.5 based on English PartngrsBuidance
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6.5 NON MONETARY FINDINGS
6.5.1 Attractions, Retail and Tourism
6.5.1.1 The West Quay Shopping Centre

The chart below shows footfHilat the West Quay Shopping Centre during Septearimthe
period of the SIBS.

Figure 6.1: Daily Footfall in September and during SIBS
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Source: West Quay Shopping Centre

The chart shows that the average footfall at WestyQluring the SIBS days has been higher
than during the month of September on average.imbisase in footfall at West Quay

Shopping Centre may, in part, be due to the usleso$hopping centre car park by SIBS

visitors. The chart also shows that footfall hdefasince 2002. The fall in footfall at West

Quay in percentage terms is slightly higher thanf#l in attendance in percentage (13%) at the
SIBS.

6.5.2 Visitor Attractions and Museums
We consulted with a number of attractions including

City Art Gallery;

Solent Sky Museum;

Medieval Merchants House;
Archaeology Museum;
Maritime Museum;

Guided Tours of Southampton;
Mayflower Theatre; and

Millais Art Gallery.

1 Footfall - the number of people entering the slimuppentre
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Our aim was to assess whether the Southamptométitenal Boat Show led to an increase in
footfall or admissions to any of these attractidaenerally, we were unable to make any
conclusions as the data available did not allowowdo so. However, we found that the
Maritime Museum has a higher level of footfall digrithe SIBS than in the remainder of
September but this appears to be an isolated case.

Most attractions considered that the Show has litifluence on their activities. In some cases
this was because their site was closed or theaiaiftemporary events or shows did not
coincide with the Show. The decision not to ovegapnts was in some cases because the
potential audiences were considered to be incotvlpatdiowever, several attractions considered
that the local attractions are not linking welthe Show. There is an opportunity for joint
marketing initiatives as attractions currently hawgay for on-site marketing. It was also
considered that there was a lack of joined up thinkbout the linkages and role of the Show
and the wider tourism sector.

6.5.3 Tourism Information Centres

The chart below shows footfall levels to Touridoimation Centres in Southampton,
Winchester and Portsmouth.

Figure 6.2: Footfall to Tourist Information Centre s
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Source: Various TICs and Local Authorities

The purpose of selecting these TICs is to congsidiether there are any variations in footfall
attributable to the SIBS. The chart shows that Issmpton has 11 per cent of its total annual
footfall (2005) in September compared to just 9qmstt in Winchester and Portsmouth. This
data suggests that there is increased activitputtfmpton during the SIBS, particularly as the
October footfall at Southampton is just 5 per eampared to 8 per cent at Winchester.

Anecdotal evidence from TIC staff suggests theanigncrease in accommodation enquiries.
Accommodation enquiries are focused in Southamaiehthen as the date of the event
approaches occupancy gradually rises and enquifd€a such as Winchester begin to
increase.
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6.5.4 Transport

The influence of the SIBS on travel trends are ictm1ed below.

6.5.4.1 Air and Train Passengers

The chart below shows monthly air passenger lesteBouthampton Airport from 2002-2005

Figure 6.3: Monthly Air Passengers -Southampton Air port
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The chart shows that passenger levels in Septeanbero less than 1 per cent below the highest
monthly percentage (usually July). In 2004 the bgjtpassenger levels recorded were in
September. However, using this data alone we canaké any firm conclusions on whether

the SIBS causes a reduction in passenger seayamatitere may be other influences.

Only four weekly data is available for rail passersgouying tickets to and from Southampton.
However, the data available suggests there islatiaeship between changes in Southampton
ticket sales and the SIBS.

6.5.4.2 Car Parking

The figure below show the locations of car parkgcWwhvere reviewed to assess changes in
income generated during the SIBS.

We found that there is a relationship between ti@aSand car parking income. Both
Mayflower Park and Harbour Parade experienced fégnit falls in income as they were used
as display space for the SIBS event. Other siemtéd away from the SIBS such as College
Street and Lime Street experienced a similar incpattern as footfall levels at local retail
outlets suggesting little impact arising from tHBS. Two sites showed notably higher income
in September than in other months and these wezeQliays South and Gloucester Square.
These are located close to the SIBS site and #ghdrelow reflects this pattern.
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Figure 6.4: Car Parking Income City Centre v Harbou r
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The chart demonstrates the increased income tleaQUlays South and Gloucester Street sites
generate in September. The city centre incomelprafithe Lime Street car park helps to
highlight these trends.

6.6 MEDIA IMPACTS

The media coverage value has been assessed usingation provided by SIBS Ltd from
2005. During 2005 Coverage about the Southamptniational Boat Show appeared across a
variety of media outlets before, during and after évent. Coverage of the event included:

326 print articles about the Southampton Boat Shave appeared to date;

10 references to the Show appeared in nationalpegyess;

4 general consumer magazine covered the Show;

280 regional and local magazines and newspapetgéeaarticles about the Show;
22 articles in boating related magazines;

10 articles in other media;

223 minutes of coverage about the Show on the radib

126 minutes of television coverage.

The total advertising value equivalent (AVE) was:
radio coverage of £184,492;
television coverage of £988,860; and
print coverage of £306,271.
When working out the PR value SIBS note it is usaahultiply the AVE by three which

equates to a total PR coverage value of £4,438 BPR value for broadcast media increased
by 215% between 2004 and 2005.
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7 Key Findings & Recommendations

7.1 CONTEXT

The Boat Show is an important contributor to thggareal, county and city economic and
tourism strategies.

On a sectoral level, the Show is a component ofrthetime cluster and provides a networking
and showecasing opportunity to participating bussess

From a policy perspective, the Show is a key eiretite Southampton calendar and has an
impact on tourism and cultural development. loaemplements the Sea City initiative in
Southampton and promoting what the City has toraéfdoth local and visitor markets.

7.2 VISTORS

Eighty-one per cent of respondents to our survag Wk residents, and just over half of these
were in the 35-54 age cohort.

The main purpose of respondent’s trip to Southampias to attend the Boat Show (just over
eighty per cent). The Show has a relatively imgairtole in attracting local residents with 13
per cent of respondents attending for a day out

Car is the most common mode of transport used $ifovs to travel to the Show, with just
under 70 per cent of attendees using this model@attend the Show, on average, for 1.2
days, staying an average of 1.5 nights in Southamand 1.47 nights in the region. Forty-five
per cent of ‘staying visitors’ in Southampton sthye local hotels.

On average, visitors spend £10& groupwhile at the Boat Show. Two-thirds of this was
spent on ‘food and drink’ and ‘clothing’.

We also looked at visitor spend away from the Sh@m. average, visitors spend f%& group
‘off-site’ in Southampton. Three-quarters of thiesd was on ‘accommodation’ and ‘food and
drink’.

The 2006 Boat Show was popular amongst visitorthy @9 per cent of attendees rating it
‘good’ or better. Amongst responding attendeesSthew also has a positive impact in relation
to improving Southampton’s tourism offer and cdmiting to a ‘vibrant atmosphere’ in the
City.

7.3 BUSINESSES/EXHIBITORS

Amongst respondents, 94 per cent of companies atgrding in a marine sales capacity.

The Show is an important event in the businessidalewith 91 per cent of businesses
attending previous shows. Furthermore there mgelation between attendance and profile of

the business, and marketing/ PR, with over 90 get and 80 per cent of respondents linking
attendance to ‘better image’ and ‘product launelspectively.
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The main reasons for businesses to attend is t@rgee additional sales (93 per cent); improve
image (89 per cent); network with other busineg¢gBger cent) and market development (62
per cent).

Businesses anticipate that one in four contactserdadng the Show could convert to sales in
the post-Show period. Attendance at the Show Haes a positive impact on company
turnover, and as would be expected most of thesgemwerated after the event itself.

Respondents indicate that between nine and 18gpeot annual turnover was attributable to
attendance at the previous year’'s Show.

On average, an exhibitor at the Show spends adb£dl3,000. Just under a quarter of this is
spent procuring goods and services in the Soutt@amgaonomy.

Businesses also contribute to the Southampton ancaiation and food and drink sectors. Just
under 60 per cent of those staff engaged at thet et@yed overnight and this translated to an
average of 49 bednights per business. The expeadienefits of this are included in the
business expenditure data.

7.4 ANALYSIS
7.4.1 Gross Impact
Expenditure

Onsite Visitor Expenditure of £4.5 million (exclugj boating equipment);
0 Excluding admissions a significant amount of tkispend on clothing, and

food and drink. Around 12 per cent of businessedram Southampton and 29
per cent are from the South East;

Gross Offsite Visitor Expenditure at Southamptorelef £4.1 million;

Gross Offsite Visitor Expenditure at South Eastlexf £1.3 million;

Business Expenditure at Southampton level of £3lliom

Business Expenditure at South East level of £4lkomj and

Total Business Income at South East level of batvEe®8 million and £249 million.

Associated Employment

82 direct FTE jobs at Southampton level,

36 indirect and induced FTE jobs at Southamptoaljev

110 direct FTE jobs at South East level;

55 indirect and induced jobs at South East level; a

An estimate of between 313 and 608 gross FTE joBsuath East level arising from sales
attributed to the SIBS.

In summary the Southampton International Boat Stgmports 284FTE jobs in Southampton
and the South East. It also supports between 3d8@8 gross FTE jobs through sales activity
in the South East.
7.5 OTHER BENEFITS
Other impacts associated with the SIBS include:

Exposure for Southampton - with 120,000 visitonsymar and 600 businesses attending

the SIBS;
National and ‘trade’ press coverage and exposu; a
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Support of maritime and marine innovation and R&Djgcts through the relationship
with the BMF.

7.6 RECOMMENDATIONS
7.6.1 Opportunities

The qualitative research has resulted in a rangéuafs on the Show. These include public,
private and ‘umbrella’ organisations — groups #raaw Southampton and the contribution of
the Show to the City economy. Our research indic#iere is a positive opinion of the Boat
Show amongst organisations, businesses and indigid his view needs to be harnessed and
built into ongoing branding of the City and attiagtvisitors ‘year round’.

Action — based on the evidence in this report sustagaterinkages between the Show
and other tourism products/ events, for examplédimg on links to Sea City and off-
season events following the Show. This may reqigneelopment of new initiatives that
are promoted by SCC and its partners at the Show.

Action — SCC/ Town Centre Management could lead on dewejapcloser relationship
between BMF/ SIBS Ltd and key service providerthia City to exploit the increased
footfall during the Show.

7.6.2 Offsite Impact

Most of the positive impact from the Show occurghin the parameters of the Boat Show site
itself. Our research indicates that businessésaiiCity as a whole are benefiting but there is
still work to do in creating a more vibrant, cosralifan ‘feel’ during the Show. Some retail
business and local attractions have highlightetittitey do not benefit significantly from the
Show and indeed just 24 per cent of visitors refhat the Show encourages them to visit areas
outside of the Show. So although hotels, restasramt bars are benefiting, there may be
opportunities to exploit this further.

Action — business groups in partnership with tourism éedbuld develop a series of
promotions/ offers around the duration of the Shpaviicularly amongst retailers as the
benefits of the show are being fully exploited bg tetail trade.

Action — Similarly, and as overnight visitors contributemato the Southampton
economy, and the Show is attracting a significamber of overnight visits, a series of
package deals could be developed to either encey@gple to stay longer or entice
them back to visit at non-peak times of the ye&e details of those attending the Show
provide a quality of audience information that ebbé further exploited. This would
need to be led by the public sector, with suppornfSIBS Ltd.

7.6.3 Intervention

The public sector does not incur an additional aoselivering the Show, although it may incur
some additional costs in relation to visitor mamaget, parking or policing. Existing sector
development/ tourism budgets could be directecet@lbp a programme of ancillary activities
coinciding with the Show targeting cultural, tomisind marine sectors. It is surprising that
there is a lack of hospitality type activity assded with the Show.

Action — Led by appropriate tourism agencies, or Marioetls East, consider

repackaging existing interventions or developing m@es to coincide with the Show.
For example, a programme of marine-themed ‘fringjevidies’ (events, seminars etc)
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could be developed at different locations in thiy Gargeting both visitor and business
attendees.

Action — Consideration of a Boat Show network, involving S&@ Marine South East
whose remit would be to develop product, marketind advocacy initiatives around
attracting visitors to other local attractions.

The findings of this report should be disseminatétiin the sector and a level of consensus
reached over the future direction and developmetiteoShow.
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Appendix A
The Surveys



Southampton City Council has commissioned this tmuesire, the results of which will play an impamt role in assessing the
economic impact of the Boat Show. This will formt p& a report which will assist with the futureapining and development of this
event in the future. Your feedback is very valualiplé we would be extremely grateful if you couldre@m few minutes to complete

this questionnaire.
None of the information in this questionnaire Wil used to distinguish your business. All data éllheld as strictly confidential by

Experian. No detail on individual businesses wdlfrovided to Southampton City Council, SIBS Ltdmy other organisation. &/
are associated members of the Market researchipacie operate under its code of conduct.

PART A - BACKGROUND

What is your business name?

What is your name?

Where is your business based including postcode?

What is your core area of business?

Q1 Which of the following would you class as yodlerat the Show? - Circle

Visitor Services | Visitor Services | Merchandise | Supplier to event | Commercial Sales
F&B Entertainment Sales

Other Specify

Q2 With respect to your reason for attending thatBshow which of the following statements would yayree
with?

Strongly | Agree | Neutral Disagree | Strongly
Agree Disagree

We attended to make sales during the show

We attended here as a marketing exercise

We attended to network with other businesses

We attended to try to develop new markets

We attended to undertake business development

We attended to improve our profile

Other(s) Specify.........ccovveiiiiiiiiiin i




PART B — THE FINANCIAL IMPLICATIONS OF THE BOAT S HOW

Q3 What percentage of leads/contact at the Boatv@twoyou expect to lead to future saléis®ert range or amount if known)

%

Q4 What was the value of sales do you thiitksert range or amount if known)

made during the Show? £

following the show but attributable from contactla show? £

Q5 It would assist us significantly to gather samtelligence on the total income derived from the® for your business. If
possible can you provide us with an indicationhaf tollowing?

Actual Income as a result of the show 2005

Company Turnover 2005

Actual Income as a result of the show 2004

Company Turnover 2004

Actual Income as a result of the show 2003

Company Turnover 2003

Q6 Have you attended the Boat Show before?

Yes 2005 2004 2003 2002 Total no of years FirsteTi

Q7 If you are unable or unwilling to provide us lwiinancial information resulting from the Boat Shperhaps you would be
able to give us an indication of the percentaggoof total turnover which is derived from the Sautipton International
Boat Show?

Q8 What was the total business expenditure assaocigith the Boat Show?

Location of Supplier

Southampton South East | Elsewhere in UK| Total

(£) (£) (£) (£)

Cost of set-up and travel

Wages

Supplies

Hospitality

Accommodation and Food and Drink

Other Staff Costs

Other




PART C — STAFF AND ACCOMODATION

Q9 How many staff were involved with your attendaat the Southampton International Boat Show?

Resident Location of Staff

Southampton South East Other UK Overseas
(SO14-5016)

Full Time (Employed all year by business)

Part Time (Employed all year business)

Seasonal (Employed for whole Boat Show only)

Seasonal (Employed P/T for Boat Show only)

Q1l0a If your staff stayed overnight in Southamptwnthe South East, how many nights did they stagdnh area? (total
bednights not individual nights) e.g. two peophystg 7 nights = 14 nights

Number of Nights

We travel each day In Southamptop South East Other

Q10b  Where did your staff stay? (tick more than oo if required)
Hotel

B&B/Guesthouse
Hostel Accommodation

Self Catering Accommodation

Home of Friend or Relative
Other (Specify)

Q11 How did you travel to the Boat Show? (includerenthan one means of travel if required)

o

PART D — THE ROLE OF THE BOAT SHOW

Q12 Do you think the Southampton International Bslabw:

Strongly | Agree Neutral | Disagres Strongly
Agree Disagree

Improves the tourism offering in Southampton

Has made it more likely that you will want to viSibuthampton
again as a tourist

Has improved your perception of Southampton

Has encouraged you to visit areas outside of tla ffrow

Makes you more likely to visit the Boat Show agasnan
exhibitor

Makes you more likely to do business in Southamjigein

Provides good value for money

Is a good place to launch a new product

Helps to improve the image of your business




Q13

Do you usually attend any other Boat Shows/&@@ldows?

List Below

Every Year

Occasionally




% -—:i‘}:;:r %ﬁ:—%

Southampton City Council has commissioned thistouesire, the results of which will play an impamt role in assessing

the economic impact of the Boat Show. This wilmfguart of a report which will assist with the futuplanning and

development of this event in the future. Your faekllis very valuable and we would be extremelyejudif you could spare a

few minutes to complete this questionnaire.

CHECK THEY HAVE NOT DONE SURVEY BEFORE OR EXHIBITORCONTRACTOR
11438

Male 16-24

Female 25-34

35-44

45-54

55-64

66-74

75+

Q3 How many people are in your party at the Boat Sbw?

Adults ‘ | Children| ‘

Q4 How many days are ﬁou attending the Boat Show?

Q5 How did you travel to the Boat Show? (include me than one if required) - CIRCLE

Car Boat Taxi Bus Plane | Train | Cycle

OtheA

Q6 Which of the following statements of the followig applies to you?

The Southampton Boat Show is the reason | decetbke a trip to Southampton

It was one of several influences for me to havepdholiday in Southampton

| organised a trip to the Boat Show and decideaido visit the South East

| am on holiday in the South Edsit | am only visiting Southampton because of tbatBShow

| am visiting Southampton on business and therdeelcio visit the Boat Show too

The Boat Show had no influence on my decision $&t @outhampton as | was visiting anyway

| live in Southampton (SO14-S019) and decided sit Whe Boat Show as a day out




% If you stayed overnight in Southampton or the Southof England, how many nights did you
stay in each place?

None, on a Day Trip In SouthamptonL South Egst Tratahber of nights

Q8 Please list the places (towns, cities) that ytnave stayed on your trip

Q9 Where did you stay?

Southampton | Other

Hotel

B&B/Guesthouse

Hostel Accommodation

Self Catering Accommodation

Home of Friend or Relative

Other (Specify)

Q10  Which of the following other activities did youundertake while in Southampton?
(please tick all that apply)

Walking about City

Visiting a pub/bar or cafe/restaurant

Shopping

Visiting a gallery/ museum/ exhibition / show

Organised tour of area

Visiting another event

Other (Specify)

Expenditure for your group (personal expenditure, ncluding all adults and children). If exact

amounts unknown, estimates will be fine.

Q11  How much, if anything, did you spent on-site athe Boat Show (include all expenditure at
the Boat Show)?Xinsert range or amount if known)

Heading Amount (£)

Admission

Clothing

Boating Equipment

Food and Drink

Other

Total




Q12 How much, have you or do you plan to spend offite?(insert range or amount if known)

Southampton

(£)

South East
(£)

Elsewhere in
UK (£)

Total

(£)

Accommodation

Food and Drink (in eating out)

Shopping

Transport

Entertainment and Attractions

Other
Total
Q13 How would you rate, overall, the organisation bthe Southampton International Boat
Show?
Excellent Very Good Good Poor Very Pgor
1 2 3 4 5

Q14  What would you have done if you had not visitethe Boat Show?

Walked about City

Gone out to pub/bar or cafe/restaurant

Shopped

Visited gallery/ museum/ exhibition

Visited another city/town

Visited another event

Nothing in particular / Stayed at Home

Done something else (Specify)

Q15 Do you think the Southampton International BoatShow:

Strongly | Agree Neutral| Disagree  Strongl
Agree Disagree
1 2 3 4 5

Improves the tourism offering in Southampton

Has made it more likely that you visit Southampagain

Has improved your perception of Southampton

Creates a vibrant atmosphere

Has encouraged you to visit areas outside of tla¢ fltow

Is easy to get too

Has a beneficial impact on the local environment

Where do you live and what is the first part of ymst code




Appendix B

Consultee List



The study team consulted with the following indivéds and organisations.

Chris Dalley — British Marine Federation

James Gower — British Marine Federation

Dr Parves Khan — Tourism South East

Bob Musker — Southampton Hoteliers Association
Jeff Walters — P.U.S.H / Southampton City Council
David Jackson — West Quay Shopping Centre
David Wood — Southampton City Council (Tourism)
Denise Barlow — Chamber of Commerce

Shirley Pinn — Destination Southampton

Naomi McGrew — City Art Gallery

Sgn Ldr Alan Jones — Solent Sky Museum
Correena King - Medieval Merchants House

Lisa Moore — Maritime Museum & Archaeology Museum
Don Robertson — David Jackson - Guided Tours ott&ompton
Sarah Lomas - Mayflower Theatre

Bridget Cusack - Millais Art Gallery

Mandy Khaira - BAA

Malcolm Page — SW Trains

lan Palacio — ABP Southampton

Sally Lynsky — Business Southampton

Ros Cassy — Southampton Partnership

Jonathan Williams — Marine South East

We would like to thank the individuals and orgatitsas listed above for their input into the
research.



Appendix C

Tourism Performance



TOURISM PERFORMANCE
South East Tourism
Visitor Numbers

The table below shows the number of tourists tcStieth East region, its counties and
England.

Volume and Spending of Tourists in South East 2004 — UK Residents
UK Residents 2004 Trips Nights Spend
Millions Millions  £Millions

South East 16.6 48.5 3,006
Hants 3.9 10.7 558

Isle of Wight 1.2 5.2 269
Berkshire 1.6 3.6 220
Buckinghamshire 1.1 3.1 138
Oxon 15 3.3 261
Kent 25 6.9 336
Surrey 1.4 4.0 187
East Sussex 2.4 7.9 819
West Sussex 1.9 5.3 298
England 101.4 314.0 18,960

Source: United Kingdom Tourism Survey and Cambridge Model 2004
- Figures rounded.

The table shows that Hampshire attracts the mostduKsts in the South East. The average
spend per trip of UK visitors to the South East w489 and the average spend per night was
£61.

The table below shows overseas visitor data.

Volume and Spending of Tourists in South East 2004 — Overseas Residents
Overseas Residents 2004 Trips Nights  Spend
Millions Millions £Millions
SOUTH EAST 3.95 313 1,467
Hants 0.53 4.1 185
Isle of Wight 0.05 0.4 12
Berkshire 0.50 35 174
Buckinghamshire 0.30 25 156
Oxon 0.57 4.6 211
Kent 0.74 5.1 223
Surrey 0.62 3.9 208
East Sussex 0.55 4.9 204
West Sussex 0.28 2.4 86
England 23.6 199.4 11,343

Source: International Passenger Survey, Office for National Statistics and Cambridge
Model 2004 - Figures rounded

The table demonstrates that counties in the Scash d&tract significantly higher volumes of
overseas visitors than Hampshire. This is in cahtatourism performance in the domestic
market.

Tourism at District Level

The table below provides detail of the breakdownwisitors to Hampshire.



Tourist Visits to Hampshire

Volume of % of total Staying Trip % of total
staying trips Expenditure

Basingstoke & 302,000 7% £46,318,000 6%
Deane

East Hampshire 213,000 5% £31,533,000 4%
Eastleigh 264,000 6% £45,985,000 6%
Fareham 231,000 5% £32,182,000 4%
Gosport 150,000 3% £19,399,000 3%
Hart 179,000 4% £28,875,000 4%
Havant 352,000 8% £53,805,000 7%
New Forest 843,000 19%  £144,242,000 19%
Portsmouth 654,000 15%  £130,572,000 18%
Rushmoor 196,000 4% £30,555,000 4%
Southampton 575,000 13%  £104,375,000 14%
Test Valley 237,000 5% £36,800,000 5%
Winchester 269,000 6% £48,778,000 7%
Hampshire 4,433,000 100%  £743,134,000 100%

Source: Economic Impact of Tourism — Hampshire 2004 - Figures rounded

Southampton attracted 575,000 staying trips in 2004 is slightly lower than Portsmouth and
significantly below the New Forest. Southamptorfgrens well in generating high levels of
expenditure per trip compared to other Local Autigareas in Hampshire, accounting for 14
per cent of expenditure compared to 13 per cewisdh. This may be because more visitors use
serviced accommodation.

The table below shows the volume and value of souiay trips by Local Authority area.

Volume and Spending of Tourists in Hampshire 2004

Volume of % of Day trip % of

day trips total expenditure total

Basingstoke & Deane 3,504,000 10% £106,860,000 10%
East Hampshire 3,220,000 9% £97,552,000 9%
Eastleigh 1,798,000 5% £63,022,000 6%
Fareham 1,803,000 5% £56,939,000 5%
Gosport 1,147,000 3% £36,418,000 3%
Hart 955,000 3% £31,839,000 3%
Havant 1,972,000 6% £62,504,000 6%
New Forest 6,612,000 19% £193,960,000 18%
Portsmouth 3,532,000 10% £115,732,000 11%
Rushmoor 608,000 2% £23,278,000 2%
Southampton 2,693,000 8% £104,255,000 9%
Test Valley 2,976,000 9% £91,215,000 8%
Winchester 3,949,000 11% £121,789,000 11%
Hampshire 34,769,000 100%  £1,105,362,000 100%

Source: Economic Impact of Tourism — Hampshire 2004

Southampton has a relatively small share of thed tidy trip market in Hampshire. However,
again day trip expenditure proportionately is highg@er cent than the amount of day trips 8 per
cent.



Economic Impact of Tourism in Hampshire

The Economic Impact of Tourism Hampshire reseatdilighed by Tourism South East uses
the ‘Cambridge Model'. This uses a variety of im@tion sources to calculate economic
impact. Based on the reports findings we can caleuthe ‘multipliers’ used to assess the
‘indirect’ and ‘induced’ impacts of visitor expengie and tourism employment. Definitions for
the above terms are listed below.

Multipliers — We use a multiplier to quantify the impact oftaege that an investment creates
on the economy. We can use multipliers to calclbaté indirect and induced impacts of an
investment. These types of impacts are definedabelo

Indirect Impacts — When there is an increase in demand for a gosdrwice this creates a
need for increased output from suppliers of thedggervice. This will in turn create further
demand from their suppliers and further down thgpguchain.

Induced effect —Through the direct and indirect impacts of an wation the income of
households in an economy will increase. This hooiseimcome will then be re-spent in the
economy. This expenditure is the induced effe@rointervention.

The multipliers from the 2004 economic impact afrtsm study are shown in the tables below.

Tourism Expenditure Multiplier (2004) — Hampshire

Staying Day visitors Total
tourists
Multiplier Value (Direct, Indirect and Induced) 1.5261 1.4349 1.4751
Multiplier Value (Indirect and Induced) 0.5261 0.4349 0.4751

Source: Tourism South East 2004/Experian Calculations

Tourism Employment Multiplier related to Visitor Sp end (2004) — Hampshire

Staying Day visitors Total
tourists
Multiplier Value (Direct and Indirect) 1.3404 1.3069 1.3227
Multiplier Value (Direct, Induced and Indirect) 1.6085 1.5683 1.5873
Multiplier Indirect Only 0.3404 0.3069 0.3227
Multiplier Induced only 0.6085 0.5683 0.5873

Source: Tourism South East 2004/Experian Calculations

TOURISM IN SOUTHAMPTON
VISITOR NUMBERS AND ECONOMIC IMPACT

A report by the Tourism South East Research Ur20ip4 identified the value economic value
of tourism to Southampton. This research repotiatithere was:

Visitor Numbers
575,000 of overnight tourism staying trips;
a. 492,000 by domestic tourists;
b. 83,000 by overseas tourists; and
2,693,000 day trips made to Southampton.

Visitor Spending
£104,375,000 spent by overnight tourists;



£104,255,000 spent by day trippers;
£196,180,000 of the above expenditure directly fitatelocal business; and
Indirect and inducted benefit of £92,230,000.

Nature of Spending
- 18 per cent of total trip expenditure on accommiodat
31 per cent of total trip expenditure on shopping;
27 per cent if total trip expenditure on food amithk}
9 per cent of total trip expenditure on attractiand entertainment; and
15 per cent of total trip expenditure on travel.

A visitor survey undertaken in 2003 found that 8 gent of visitors were influenced to visit
Southampton by the SIBS.

Visitor Trends
The table below summarises changes in tourism ¢rbativeen 2002 and 2004.

Southampton Tourism Trends

2002 2004 Change % Change
Domestic Staying Trips
Trips 544,000 492,000 -52,000 -10%
Nights 1,442,000 1,236,000 -206,000 -14%
Spend £65,800,000 £75,026,000 £9,226,000 14%
Avg. Spend Per Trip £121 £152 £32 26%

Overseas staying trip

Trips 71,000 83,000 12,000 17%
Nights 549,000 594,000 45,000 8%
Spend £26,800,000 £29,349,000 £2,549,000 10%
Avg. Spend Per Trip £377 £354 -£24 -6%

Source: Tourism South East 2004 — Figures may be rounded

The table shows that over the period from 200206426e volume of domestic visitors to
Southampton has fallen significantly (14 per cedtjwever, the total spend has increased by
14 per cent.

The overseas visitor market performed well with7gér cent increase in the volume of visits
between 2002 and 2004 and total expenditure inogéy 10 per cent.

The table below shows the nature of visits by &iario the Hampshire and Southampton.

Type of Tourist Visit — Hampshire and Southampton

Hampshire Southampton

Total % Total %
Holiday 8,077,000 54% 172,000 30%
Business 1,914,000 13% 234,000 41%
VFR Trips 3,729,000 25% 145,000 25%
Other 662,000 4% 21,000 4%
Study 461,000 3% 3,000 1%
Total 14,842,000 100% 575,000 100%

Source: Tourism South East 2004 — Figures may be rounded




Southampton has a significantly higher level ofibeiss tourism as a percentage of total
tourism than Hampshire. Conversely, the percertageliday trips is lower in Southampton
than at a Hampshire level.

Indirect and Induced Impacts

The Economic Impact of Tourism in Southampton @search published by Tourism South
East used the ‘Cambridge Model’ discussed prewousl

The multipliers from the 2004 economic impact afrtsm study are shown in the tables below.

Tourism Expenditure Multiplier (2004) - Southampton

Staying Day Trips  Total
Tourists
Multiplier Value (Direct, Indirect and Induced) 1.4841 1.3757 1.4332
Multiplier Value (Indirect and Induced only) 0.4841 0.3757 0.4332

Source: Tourism South East 2004/Experian Calculations

Tourism Employment Multiplier related to Visitor Sp end (2004) - Southampton

Staying Day Trips  Total
Tourists
Multiplier Value (Direct and Indirect) 1.3464 1.3033 1.3278
Multiplier Value (Direct, Induced and 1.5480 1.4987 1.5268
Indirect)
Multiplier Indirect Only 0.3464 0.3033 0.3278
Multiplier Induced only 0.5480 0.4987 0.5268

Source: Tourism South East 2004/Experian Calculations




Appendix D

Business Sales Impact Assumptions



We have constructed two scenarios of the impamgrfrom reported SIBS related sales
activity. The assessment is made at South Eadtdedes based on the number of exhibitors
located in the South East economy (44 per cenll ekhibitors).

The survey data from businesses reports averageelsssurnover of £2,267,951. Businesses
also reported that between 9 per cent and 18 meoféotal turnover was directly attributable
to the SIBS. Using these assumptions we can agsegaportance of sales resulting from the
SIBS.

Assessment of SIBS Business Related Turnover

High Low
Total Business Turnover 1,360,770,544 1,360,770,544
Total Turnover Attributable to SIBS 249,021,010 128,314,832
SIBS Businesses based in South East 44% 44%
South East Turnover attributable to SIBS 109,354,372 56,347,808
Total South East Marine Sector Turnover*  10,789,000,000 10,789,000,000
% of Total South East Turnover 1.01% 0.52%

Source: Experian SIBS Survey 2006 and Marine South East

The table shows that using the data discussed B &counts for between 0.5 per cent and 1
per cent of total marine industry turnover. Usihig tdata we can also estimate the employment
equivalent of turnover

Assessment of SIBS Business Related Employment

High Low
Marine Industry GVA* 4,799,000,000  4,799,000,000
South East GVA as a % of Turnover 44% 44%
South East Marine Industry Employment* 60,000 60,000
GVA Per Employee 79,983 79,983
GVA arising from SIBS Sales 48,641,360 25,063,781
Gross Employment arising from SIBS Sales 608 313

Source: Experian SIBS Survey 2006 and Marine South East

The table shows that based on the reported marihesiry employment, GVA and turnover
levels the employment equivalent of the SIBS relatenover is between 608 and 313 FTE
jobs. This assumes that the businesses attend§BS bear a close relationship to the South
East Marine Industry.



